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Responsible Drinking Policies and Practices
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Message from the CEO
“Promoting responsible drinking
is the right thing to do and good for business
– a culture of common sense moderation helps
our products grow and our brands flourish.”
The products we create, market and promote are intended to be enjoyed with family and friends.
However, we must never forget that their excessive or inappropriate consumption may cause risks
to consumers and to others.
From our marketing procedures and responsible drinking campaigns to our employee alcohol
policies, we are committed to doing all we can to promote responsible drinking. It is the right thing
to do and good for business – a culture of common sense moderation helps our products grow and
our brands flourish.
We come in personal contact with alcohol on a daily basis, especially when entertaining and travelling,
in tastings, at events and parties. How we behave in these situations reflects on both our company and our brands.
You are an ambassador for our brands, you are judged not by grand statements, but by the small choices you make
every day, so make them sensible ones.
These responsible drinking guidelines provide all the information you need about our philosophy of responsibility,
on living it and living up to it, so you can ‘walk the talk’ of responsible drinking.

Jean-Christophe Coutures
(Chairman & CEO of Pernod Ricard Winemakers)
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How alcohol affects us
All of us who drink alcohol
will be aware of the effect that
it can have on our bodies, but
do you know how or why?
Alcohol is absorbed from our stomach
and intestines into our bloodstream.
The rate varies, depending on a
number of factors, including whether
we have food in our stomach, our size
and gender. Most of the alcohol then
goes to our liver, where it’s broken
down, though about 10% leaves us
through our urine, breath or sweat.
A normal liver will process about 10g
of alcohol (that’s one standard drink) in an hour, the
rest flows on to our heart. Once we drink more than
this, we’re likely to feel the stimulatory effects of alcohol,
becoming more relaxed, confident and excitable. If we
keep drinking then we are likely to become drowsy.
When the alcohol reaches our brain, it slows the flow of
impulses between nerve cells that control our ability to
think and move. That’s why our thinking may become
fuzzy, our judgment affected, our tongue twisted, our
vision blurred and our muscles rubbery.
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Alcohol also reduces our brain’s production of antidiuretic
hormones, so we need to urinate more often, meaning we
lose vitamins and minerals. Dehydration explains hangover
symptoms like headaches, light and noise sensitivity,
lethargy and thirst.
Drinking too much can also damage your stomach lining,
leading to nausea, whilst more extreme consequences
include vomiting, memory loss and alcohol poisoning.
On top of these potential short
term harms, excessive, or longterm, drinking can damage your
liver, heart or pancreas. Drinking a
lot of alcohol regularly over time is
likely to cause emotional and social
problems as well.
It’s therefore important only to
drink in moderation, so it remains
a pleasurable, convivial and
safe experience.

Responsible drinking tips

As we have seen, drinking to excess can have a
number of undesirable consequences. Here are some
tips to help you and your friends drink more safely:

You can find more information at:
http://www.drinkwise.org.au (Australia)

»» Be aware of how your body is reacting to
the alcohol
»» Remain within recommended daily guidelines
»» Know your limits and stick to them
»» Don’t drink on an empty stomach – have a meal
before, or along with, your alcoholic drink
»» Alternate your alcohol intake with plenty of water
and/or soft drinks
»» Avoid rounds and pressure to keep up with others
»» Know what you are drinking and how much alcohol
is in your drink
»» Avoid top-ups – finish your drink before you go
for a refill
»» Take time to enjoy your drink, avoid drinking rapidly
»» Keep an eye out for your friends and assist if they
need help or have had too much to drink
»» Plan your journey in advance – do not drink
and drive

http://www.wineinmoderation.eu (Spain)
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http://www.cheers.org.nz (NZ)

Know Your Limits
There are many factors that affect how you react
to alcohol - height, weight, gender, body fat, age,
metabolism, fatigue, stress, emotional state, rate
of consumption, full or empty stomach, with or
without water... So you need to know yourself.
You are expected to be able to drink sensibly in a
number of situations or know when you shouldn’t.
And we encourage you to show the same sensible
approach to alcohol in your private life.

Drinking guidelines & standard drinks

Low Risk Drinking Guidelines
Most people realise that drinking to excess isn’t good
for them, but what’s considered “excessive” varies
from person to person. Luckily for you, each country
has its own alcohol guidelines based on the evidence
concerning the health risks of alcohol. We recommend
that you are familiar with, and stick to, these guidelines.
You can find summaries of these guidelines at:

Standard Drinks
Standard drink measures are important as they are
the amount of alcohol your body can process in an
hour, on average. Also, Government guidelines are
based on standard drinks. In Australia, New Zealand
and Spain, a standard drink is equivalent to 10g of
pure alcohol.

Australia
http://www.drinkwise.org.au/you-alcohol/alcoholfacts/tips-for-enjoying-alcohol-in-moderation/

Counting standard drinks is a much more reliable
measure of how much alcohol you consume than
counting glasses, bottles, or cans, which may contain
varying amounts of alcohol. Alcohol labels have a
standard drink measure. As a reference point:

New Zealand
http://www.alcohol.org.nz/alcohol-you/your-drinkingokay/low-risk-alcohol-drinking-advice
Spain
http://www.wineinmoderation.eu/es/responsibledrinkingguidelines/responsible-drinking
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1.5

1.4

1.3

30ml
Spirit Nip
(40% Alc. Vol)

150ml
Glass of Wine
(13% Alc. Vol)

375ml
Bottle of Beer
(4.8% Alc. Vol)

330ml
Full Strength RTD
(5% Alc. Vol)

Dos and don’ts
As ambassadors for the company, it is important that
you show a responsible attitude to drinking, both in and
out of the workplace. We want you to be able to enjoy
our brands as part of a healthy and balanced lifestyle
and make informed decisions about what, and how
much, you drink.
We have an obligation to ensure that you don’t endanger
yourselves or each other because you are affected
by alcohol. You therefore need to be aware of what
we consider inappropriate behaviour around alcohol
consumption, as this will be taken seriously and may
result in disciplinary action.
We realise that we also have a responsibility to you to
promote responsible drinking and want to help you make
smart choices around alcohol. So, when we provide you
with an alcoholic drink, we will, wherever possible, ensure
that appropriate food and non-alcoholic beverages are
available … and remind you to take advantage of it.
We will also arrange transportation where regular public
transport is not possible or accommodation after internal
events, or provide you with a taxi charge to get home
safely. We will always respect your choice not to drink and
will never put you in a position where you feel pressured
to consume alcohol.

Drinking on the Job
As a general rule, you must not consume alcohol in your
usual place of work or on company business. There are,
of course, a number of exceptions to this. These are:
»» Where you are required to sample alcohol at work
to perform your duties (including winemakers,
marketing staff, sensory panel personnel, cellarhands
and quality assurance staff);
»» Where you are invited to sample alcohol at
work as part of training or an organised tasting;
»» Where you are representing the company in
circumstances where it is appropriate to
consume alcohol;
»» At social functions approved by a director, or their
direct report (including lunches, conferences and
“Friday night drinks”).
On such occasions your consumption must be reasonable
and appropriate and you must ensure that your
performance and/or behaviour is not impaired and does
not negatively impact the safety of yourselves or others.
You can find out more about your responsibilities and
our requirements in terms of alcohol and the workplace
in your local Alcohol & Drugs policy.

Professionals always spit
Tastings are about tasting, not drinking. Part of your job may be participating in tastings. Make sure you use the
spittoons supplied to keep the amount of alcohol you consume to a minimum. Even if you are careful to spit out
everything you drink, some alcohol will enter your system. Do not drive after a tasting. If possible, try to schedule
tastings before lunch – this is the best time from a sensory standpoint and also leaves plenty of time for the alcohol
to leave the bloodstream before the end of the day.
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Dos and don’ts
Common sense is a full-time job
The most important thing you bring to work is neither your mobile or sandwiches. Its your common sense. Use it.
Alcohol is our business and you will encounter situations where you may drink at lunch or at events during the day.
Use your judgment, know your limits and remember: you are free not to drink if you choose. The workplace should
be pleasant and professional.

Social Events and Company Conferences:
You are expected to view team-related social
events and company conferences as a workrelated occasion and, as such, balance
professional conduct with conviviality.
You must accept responsibility for your
own alcohol consumption at all company
events and excessive drinking is not
tolerated. Unacceptable drinking includes
where, in the opinion of management, your
behaviour may cause embarrassment, distress
or offence to others or you continue to drink
when told to stop by a manager. This type of behaviour
is viewed as unacceptable and may result in disciplinary
action being taken.
Family, friends and minors may attend company social
events only if specifically invited. In all cases they are your
responsibility and you are expected to ensure that their
behaviour meets our high standards of social responsibility.
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Alcohol and Minors:
Alcohol misuse by young people is a serious
problem and reducing underage drinking
is a priority for us and the Pernod Ricard
Group. We do all we can to ensure that
our products are not promoted or sold
to minors. You all have a duty of care
in this regard and are reminded of your
responsibility not to facilitate or condone
underage access to, or consumption of,
alcohol. In particular, where minors are
invited to social events (for example a children’s
Christmas party), you must make sure that any minor
under your control does not drink any alcohol.

Disciplinary Action for Drunken Behaviour:
If you are drunk and involved in an incident or engage
in behaviour, at work or otherwise, which may damage
our reputation, you may be subject to disciplinary
action, which may include loss of employment.

Dos and don’ts
Drinking and Driving:
Our position is simple: If you drink, you shouldn’t drive and if
you drive, you shouldn’t drink. Even the smallest amount of
alcohol can affect your ability to control a car. Therefore, at
no time should you feel that the nature of your job conflicts
with your ability to adhere to drink-driving legislation.
If any member of the Executive or other senior manager is
convicted of drink driving then he or she should expect to
lose their job, as we expect these staff to be role models
for our commitment to responsible drinking. Any employee
whose role requires them to hold a licence would also lose
their job as they would be unable to fulfil their required
functions.
If any other employee is convicted of drink driving, they will
be subject to disciplinary action which may also involve loss
of employment.
If you are required to drive on the morning after an evening
event, you must moderate your consumption to ensure
you are fit to drive and attend your place of work at the
usual time. If you are taking part in activities such as wine
or spirits training you should plan an alternative method
of transport and not drive unless your blood alcohol level
has time to get back down to zero.

Zero is a nice round number
The best way to ensure that you are within legal
alcohol blood levels is to plan not to drive if you are
drinking. If you are planning an evening out, pick a
designated driver or plan to take public transport or
a taxi. If you choose to accept a drink, simply leave
your car and make arrangements to pick it up another
day. Similarly, you should never accept a ride from
an intoxicated driver. If this is a business contact, you
may discreetly suggest the entire party take a taxi or
public transport instead. If the driver insists, decline
and take a taxi yourself.

X II
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Our position is simple:
If you drink, you shouldn’t drive
and if you drive, you shouldn’t drink
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How to be a good host
If you are hosting, or involved in the
organisation of, an internal or external
event, there are a number of things
you need to keep in mind.
Planning an Event
Ensure:
»» You take reasonable steps to verify that the venue
complies with relevant legislation relating to the sale
of alcohol
»» All bar/catering/venue staff are well briefed
and trained in our responsible drinking policies,
understand the importance of responsible serving and
recognise the high standards we have and maintain
on responsible drinking

Responsible Drinking Messaging
Ensure:
»» All event collateral and planning adheres to the
relevant Pernod Ricard and local marketing codes
»» Any invitations and speeches include a responsible
drinking message, as appropriate, e.g. ‘Enjoy brand
x responsibly’
»» You discuss with your local CSR team whether other
responsible drinking collateral should be displayed.

Availability of Food and Water, serving times
Ensure:
»» Food is served, where logistics allow
»» Water is visibly and freely available at all events,
at all times
»» Time for pre- or post-dinner drinks is limited,
particularly if alcohol is served throughout the meal
»» We do not fund additional drinks once the formal
entertainment and drinks have ended
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How to be a good host
Transport
Ensure:

Internal Events
Ensure:

»» All guests/attendees clearly know the start and
finish time of the event
»» The availability of transportation home is
communicated in advance of the event
»» Assistance is offered in ordering pre-booked taxis
and ensure, where possible, that an efficient system
for taxis is provided
TA X I

»» Transportation or accommodation is arranged or
taxi charges provided if the location of the event
is not serviced by public transport
»» Employees are reminded in advance of the event:
• That a responsible approach to drinking is necessary
and they are expected to be able to perform their
role the following morning
• They can book taxis home (sharing where
reasonable), or book accommodation
(where appropriate)

The host doesn’t have the most
When entertaining you will find yourself in countless situations where you have choices to make about alcohol lunches, dinners, parties and bars. The situations are many, but the choice is simple: know your limits and stick to
them. Having a glass of wine with dinner is fine, but if the success of an event or party depends on you, you might
wish to stay extra sharp.
Feel free not to drink if you wish and, in those situations where you find it appropriate to order a drink, remember:
you don’t have to finish it. You may politely call it a night at any time, even if everyone else wants to continue
socializing. When you represent Pernod Ricard Winemakers, you are expected to act with the professionalism our
brands symbolize. And be true to yourself.
With larger events, it is particularly important to ensure that the event reflects our high standards and that social
drinking remains social. So, if someone has had too much to drink, take them aside and encourage them to switch
to water or a soft drink. If some guests wish to continue celebrating, either at the same location or at another, be
sure they understand that our event is over and they are on their own.
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Promoting responsible drinking
We are deeply committed to presenting a mature,
balanced and responsible approach to alcohol
consumption through the ethical marketing of our
products and promotion of responsible drinking
initiatives to reduce alcohol-related harm.
Responsible Marketing:
As the co-leader in the global drinks industry, we
must be exemplary in the way we market out products.
All our advertising, promotions and packaging
must comply with Pernod Ricard’s rigorous Code
for Commercial Communications, which includes a
requirements for a prominent “responsible drinking”
message. We also take compliance with local laws and
self-regulatory codes very seriously and all our advertising,
promotions and packaging is carefully vetted by our legal
and CSR teams to ensure we comply.
The codes apply to every activity carried out in order to
market and promote our brands, regardless of department
or role. They are summarised in the Marketing Guidelines,
which can be found on Thirst Online or obtained from
Pernod Ricard Winemakers’ CSR Manager.
Marketing teams and agencies and other relevant
employees receive training in the codes. If you think that
you or an agency/business partner would benefit from a
training session, please contact your local CSR Manager.
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Promoting responsible drinking
JOB NUMBER

PER0060

DESCRIPTION

WINE LINE CSR KEY VISUAL

A R T WO R K S I Z E

297x210

FINISHED SIZE

297x210

COL/MONO

COL

N OT E S

A P P R OVA L S

GA

AD

SM

CW

PM

CD

AM

KNOW THE WINE LINE.

Outside the service line.

The Wine Line.
150ml or 1.5 standard drinks

When you’re enjoying your glass
of wine, it’s important to know how
much alcohol you’re drinking. This
can be more difficult than it seems
because of different shaped wine
glasses and varying service sizes.
That’s why Jacob’s Creek is giving
meaning to The Wine Line by setting
it at 150ml or 1.5 standard drinks.
Standard drink units are a reliable
way of measuring the alcohol content
of your drink and by understanding
The Wine Line, you always know how
much you’re consuming.
To learn more about standard drink
units and to see guidelines on how to
apply them to responsible drinking,
please visit drinkwise.org.au.

PER0060_wine_line_CSR_KV_1.indd 1

Who’s driving?
get the team
home safely
TM © RWC Ltd 2008.

enJoy BranCott estate Wines resPonsiBly
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Campaigns and Industry Initiatives
We have carried out a large number of initiatives
to promote responsible drinking including:
»» Jacob’s Creek’s The Wine Line campaign, launched at
the 2012 Australian Open to educate consumers that
a typical 150ml serve of wine contains 1.5 standard
drinks, which led to The Wine Line App
»» Brancott Estate’s anti-drink drive campaign,
“Who’s driving? Get the team home safely”, run
during the 2011 New Zealand Rugby World Cup
»» The Drinking Pitch competitions, which challenge
students to come up with campaigns
to encourage their peers to drink more responsibly
»» Our initiative, in collaboration with the Spanish
Foundation of Wine & Nutrition, to educate Spanish
university students about responsible drinking
We also contribute to wider industry efforts to encourage
responsible drinking through our membership or support
of industry bodies and non-governmental organisations.
We actively participate in cross-industry initiatives to help
provide relevant information and responsible drinking
messaging to consumers.
For example, we are a strong supporter of DrinkWise
Australia’s scheme to put consumer messaging on
products and marketing materials and were the first wine
company in Europe to include the Wine in Moderation
logo on its products’ labels. We also played an important
role in setting up The Tomorrow Project,
NZ’s new cross-industry social change organisation, and
are promoting its responsible drinking brand, Cheers!.
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Alcohol dependency

It is important to be able to spot the warning signs
that you may need assistance because of your drinking.
Here are some of the indicators:
»» If you cannot control when you start or stop drinking
»» If you cannot control how much you drink
»» If you suffer nausea, vomiting and headaches
after drinking
»» If you are verbally or physically abusive
»» If you are unable to meet family, personal and work
commitments after drinking
»» If you suffer legal or financial problems as a result
of your drinking
»» If your doctor, family members, friends or workmates
have told you that they are worried about your drinking.
Even if only a few of these indicators apply to you, you
may have a problem with alcohol.
It is our policy to offer support to any employee who has
a problem associated with the consumption of alcohol.
Any employee who believes or suspects that they
may have a problem is encouraged to discuss this,
confidentially, with their line manager or a member
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of the Human Resources Department. You will be offered
appropriate support, which may include a referral to our
Employee Assistance Program for advice and counselling.

Key contacts

The contacts listed below will be useful for your day-to-day
activities and any ad hoc questions:

Australia
»» CSR approval for marketing and commercial activity –
Pernod Ricard Winemakers CSR Manager
»» Advice on employee alcohol policy – local HR Manager
»» Advice on events policy – local CSR Manager
New Zealand
»» CSR approval for marketing and commercial activity –
Pernod Ricard Winemakers CSR Manager
»» Advice on employee alcohol policy – local HR Manager
»» Advice on events policy – local CSR Manager
Spain
»» CSR approval for marketing and commercial activity –
Spain CEO / HR Director / Legal Manager
»» Advice on employee alcohol policy – local HR Manager
»» Advice on events policy – local CSR Manager
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